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“A Supernatural Horror Film that explores guilt, love, and redemption.
In the vein of Stir Of Echoes and The Sixth Sense.”

- Sean McConville, Writer/Producer/Director

OVERVIEW

Mach2Films is seeking an investment of $4,500,000 to produce The Car, an intelligent and
suspenseful supernatural horror film. The business & filmmaking philosophy of Mach2Films is
to produce genre films with known actors on streamlined budgets - the safest model for film
investment. The Car screenplay has been designed in this way, to keep production costs low
and production values high, to minimize risk and maximize revenue. With the right relation-
ships, negotiation skills, and planning, Mach2Films will produce a $4,500,000 movie with the
production value of a + $15,000,000 studio movie.

In 2009, using this same business model, Sean McConville wrote, produced and directed
DEADLINE, a supernatural suspense thriller starring Brittany Murphy and Thora Birch. Deadline
sold for distribution around the world (including the US), returning investors money with
profits to come in 2010 and beyond.

e US and Canadian Federal governments return 30% - 40% of all expenditure as incen
tives which will then be allocated to produce a 2nd film to spread the investor(s) risk
over 2 films with the investor(s) being an equity partner in both films.

¢ Investor receives 1st monies in until fully recouped, then 50% of profits for life of the project.

e Executive Producer credit for investors of + $500,000.

SYNOPSIS

Young mechanic RYAN DAVIS buys a 1969 Pontiac GTO and restores it in his father’s old
garage. As he fixes up the car, Ryan experiences strange phenomena and soon believes there
is an ominous spirit in the car. Ryan tracks down the previous owner and learns that a 17 year
old girl, ABBY, was abducted by four young men in the car and has been missing ever since,
presumed dead. Convinced the murdered girl haunts the back of his car, Ryan communicates
with her ghostly presence and she soon appears in the back of the car as the beautiful
teenager she once was, but with a terrifying agenda - that Ryan should track down and Kkill
the men responsible for her murder, so she can be free from her claustrophobic prison.
Infatuated with the beautiful Abby, Ryan agrees to her request and begins to murder her ab-
ductors one by one leading to a thrilling climax as Ryan drives the third killer through dark
country lanes to the scene of the murder, where the shocking truth of Abby’s murder is revealed.

TARGET AUDIENCE

The Car will appeal to a young and adult male/female audience. Fans of films such as The
Sixth Sense, Disturbia, The Twilight Saga, and Paranormal Activity will enjoy The Car.
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CAST INTENTIONS

LOGAN JASON MARISA JENNIFER
LERMAN PRIESTLEY TOMEI LAWRENCE

COMPARABLES & BOX OFFICE

Title Budget Gross Box Office
Cabin Fever $1.5M $30,553,394
Waitress $2Mm $22,179,430
Garden State $2.5M $35,825,316
Swimming Pool $3M $22,441,323
Monster's Ball $4M $44,909,486

In The Bedroom $1.7M $43,368,779
Memento $5M $39,723,096

My Big Fat Greek Wedding $5M $368,744,044

*The information contained in this chart was obtained from various sources, including IMDBpro.com, Baseline.com,
Variety. Com, and Boxofficemojo.com.
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MARKETING/DISTRIBUTION STRATEGY

The primary goal is to achieve domestic (meaning US) theatrical release, since this is the most
important determinant of a movie’s performance in the subsequent markets of DVD, Video-On-
Demand, Pay-Per-View, cable, foreign sales, and ancillary markets. The Producer intends to
ensure the financial and critical success of The Car with the following list of objectives.

e Shoot The Car in 3D.

e Feature an internationally marketable cast appealing to a young and adult male/
female audience.

e Adherence to internationally marketable genres - Horror/Thriller/Mystery/
Suspense.

e Minimize costs to achieve high production value and maximum revenue.

e Hire talented and experienced crew.

e Hire a publicist.

e Build an exciting and interactive website and promote through social media.

e Submit The Car to major film festivals and film markets around the world, including
Sundance, Berlin, Cannes, Venice, and Toronto.

e Engage a reputable and successful sales agent to sell the film domestically and
internationally in all markets.

e Submit The Car for consideration of US distribution to major studios, including
Universal, Paramount, Lionsgate, Sony, and Warner Brothers.

WRITER/DIRECTOR/PRODUCER'S BIO

Sean began his career as a SFX technician on big budget studio feature films, including "Star
Wars: A Phantom Menace”, "Mortal Kombat” and James Bond movies "Goldeneye” and "To-
morrow Never Dies”, allowing him the opportunity to work
closely with director's such as Sir Richard Attenborough,
George Lucas, and Michael Winterbottom. As a London
native, Sean furthered his education by attending Univer-
sity to attain a Master of Arts Degree in Professional
Screenwriting in London, UK. After graduation Sean relo-
cated to Los Angeles to attend UCLA Film School to pur-
sue his passion of filmmaking. Sean graduated UCLA in
2004 and remained in Los Angeles until 2010, gaining ex-
perience and knowledge in all aspects of the film industry.
Sean’s debut feature film, DEADLINE, starring Brittany
Murphy and Thora Birch premiered at the Raindance Film
Festival and showcased at Berlin, Cannes, and the American Film Market in Los Angeles, where
it sold for distribution around the world.




